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Amendments to the Claims: 

This listing of claims will replace all prior versions, and listings of claims in the application: 
Listing of Claims: 

Claims 1-44. (Canceled) 

45. (Currently Amended) A method of providing marketing content to be 
displayed to a user, comprising: 

providing a marketing object containe r corresponding to at least a portion of a 
page of information to be displayed to the u ser, the marketing obiect container inc1udin R 
information identifying a container capacity a nd at least one of a location and a size of the 
corresponding portion: 

providing a selection of marketing objects associated for insertion into the 
marketing object container; 

providing a selection of marketing attributes to be associated with the marketing 
object container, the marketing attributes including at least one of rim W and priority 

information: for at bast oomo of tho marketing objocto inoortod in tho marketing objoot container; 
and 

determining, at substantially the time at which the oaee of information is to h<> 
displayed to the user, which of the selection of marketing objects match the selection of 
marketing attributes: and 

generating a display for a user, to display to a uoor in the portion o f nV paf m 
corresponding to the marketing obiect container, i n cluding a number of marketin g nhj^rts 
matching the selection of marketing attributes up t o a container ^p arity nf w»h ™ a„ 
o e lootion of marketing ottributoa aooooiatod with the marketing obiect container. 

46. (Previously Presented) A method according to claim 45, wherein: 
the selection of marketing attributes further includes relationship information 
defining relationships between at least some of the marketing objects. 
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47. (Previously Presented) A method according to claim 45, wherein: 
determining which of the selection of marketing objects to display to a user 

further includes examining a profile of the user. 

48. (Previously Presented) A method according to claim 45, wherein: 

the selection of marketing attributes further includes style information defining 
how the marketing objects are displayed to the user. 

49. (Previously Presented) A method according to claim 45, wherein: 

the selection of marketing attributes further includes style information defining 
how the marketing objects are displayed to the user. 

50. (Currently Amended) A method of providing marketing content to be 
displayed to a user, comprising: 

associating [[a]] at least one marketing object container with at least a portion o f a 
page to be displayed for j . Web site, the marketing object container including a seteetien-ef 
markotingobjootoandu selection of marketing attributes and including information identifying a 
container capacity and at least one of a location and a size of the corresponding p nnW 

tracking the behavior of a user of the Web site; and 

detemiining, at substantially the time at whi ch the page is t 0 be disp layed to th« 
user, which of [[the]] a selection of marketing objects associated with the marketing nhi^t 
EPntainer to display to a user based on the selection of marketing attributes and the behavior of 
the use r; and [[.]] 

generating the page to be displayed, after the determining sten. the p orrinn 
corresponding to the marketing object container inc l uding a numher of marketing nhj ^ , T t n . 
container capacity of th e marketing object container 

5 1 . (Previously Presented) A method according to claim 50, wherein: 
the selection of marketing attributes further includes style information defining 
how the marketing objects are displayed to the user. 
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52. (Previously Presented) A method according to claim 50, wherein: 
the selection of marketing attributes further includes relationship information 
defining relationships between at least some of the marketing objects. 



53. (Previously Presented) A method according to claim 50, wherein: 
determining which of the selection of marketing objects to display to a user 

further includes examining a profile of the user. 

54. (Currently Amended) A method of marketing objects to users of a second 
party Web site, comprising: 

providing a first marketing object container associated with a first part y, the first 
marketing object container including informa t ion identifying a container cap acity 

providing a selection of marketing objects associated with the first party for 
insertion into the first marketing object container; 

providing a selection of marketing attributes to be associated with the first 
marketing object container, the marketing attributes including at least one nf rim, » g and priority 
information: for at least oomo of the marketing ohjooto inserted uj t nn fi r st ma iLui ^ uu jw t 
oontainor; and 

associating the marketing object container with a portion of a p ape for „ first W eb 
site for a second party; 

deteirnining, at substantially the time at w h ich the p are is to be disnlaveH m th» 
user, which of the selection of marketi ng obj ect s ma tch the selection of marketing attriW^ m * 

generating the page, after the determining step , to be displayed to the user, the 
portion , of the page corresponding to the first mar i ne object container including a nf 
marketing objects up to a container canacity nf the first marketing object cnntsnW ^ 
adoption of marl r pti n g attribute aiyiooiatod with th u firot marketing oon tn inor doto m mu ag^rieh 
of tho oolootion of marketing objects to bo displayed in tho first Wob site. 



55. 



(Previously Presented) The method of claim 54, further comprising: 
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associating a second marketing object container for the first party with a second 
Web site for a third party, the selection of marketing attributes associated with the second 
marketing object container detennining which of the selection of marketing objects to be 
displayed in the second Web site. 

56. (Previously Presented) The method of claim 55, wherein: 

providing a marketing object for insertion in the first marketing object container 
also automatically associates the marketing object for insertion in the second marketing object 
container. 

57. (Previously Presented) The method of claim 54, wherein: 

the second party receives fees from the first party for hosting their marketing 

presentation. 

58. (Currently Amended) A computer program product including computer 
code stored on a computer readable medium, the computer code executable on a computer for 
providing marketing content to be displayed to a user, the computer program product 
comprising: 

computer code for providing a marketing object containe r corresponding to at 
least a portion of a page of informatio n to be disp l ayed to the user, the marketing object 
container including information identifyi n g a container capacity and at least one of a location and 
a size of the corresponding portion : 

computer code for providing a selection of marketing objects associated for 
insertion into the marketing object container; 

computer code for providing a selection of marketing attributes to be associated 
with the marketing object container, the marketing attributes including at least one of timing and 
priority information; for at looot como of the morkoting objects inoortod in tho markoting objoot 
e ontoinor; and 
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computer code for detenninin g. at substantially the time at which the pa ^e nf 
information is to he displayed to the user, which of the selection of marketing objects match the 
selection of marketine attributes- and 

compu ter code for generating a display for a user , tn rfirpiny tn n iinr^ jhg 
portion of the page corresponding to t he marketing object container, including a number of 
marketing objects mat chin g t he select i on of marketing attributes up to a container capacity of 
booed on tho ooloction of mark e ting attributes tuoooiatod with the marketing object container. 

59. (Previously Presented) A computer program product including computer 
code stored on a computer readable medium, the computer code executable on a computer for 
providing marketing content to be displayed to a user, the computer program product 
comprising: 

computer code for associating [[a]] at least one marketing object container with at 
least a portion of a page to be displayed for a Web site, the marketing object container including 
a ™ 1 " "ti on of marke t ing o b j cuu, m id a selection of marketing attributes and including information 
identifying a container capacity and at le a st one of a location and a size of the corresp onding 
portion : 

computer code for tracking the behavior of a user of the Web site; and 
computer code for determining, at substantiall y the time at which the page is tn 

displayed to the user, which of [[the]] a selection of marketing objects associated with the 

marketing object container to display to a user based on the selection of marketing attributes and 

the behavior of the use r and [[.]] 

computer code for generating the nage to be displayed, after the determ ining st<Ti 

the portion corresponding to the marketing object container including a number of marketmp 

objects up to a containe r capacity of the marketin g object container 
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